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- "We always do this show."

(72l 5 o AAFel 1 Frheta b

— "We have to be there because our competition is there."
(9-2l= AAAE 1 AAF ol Foretr] wjE e Zr)sih)

- "My boss thought this might be a good place to be."
(5-8] A} Aol 1 AA]E] Zobr AadS Aolekar Ayzbsi)

- "If we don't go our customers will miss us."
G7bshA] ke, -8 Aol 1 AAF|AA $-8E FH] KT Folth)

— "We're here because we're here ...
(§-8l= o] A Frbstot, efvketd, -8 Frkskal Jleyzt.. L. )
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What is our return?
(A 3] 7P T FA07E)
— What do we really get from our exhibit program?
(3] #A7HE S AAE I3 A Fo7)
— Why should we continue to participate?
(o} 2= AL A3l Frbet= A7)
— What can we do to be successful or even more successful?
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(A Trade Show and Event Marketing, Preface, p.13)




- Researching the nature and needs of the show attendees
(A8 el B4 8 Uz tiak A 24 )

- Setting measurable objectives for everyone involved in the show.
(&37Fs@ ANE FHEEY 53

— Creating pre—show promotions to drive the solid prospects to the booth
(FELAS AAHREE FAS ¢ e AR Z2RA P 3 AI)

- Making appointments with the prospects and current customers known in
advance
(o B 7|8 A Blel A o] mE ofs ALd Al

- Training the sales reps on how to work a booth effectively
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Trade Show Decision Making
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(SELLER)

Understanding Company Markets
and Marketing Objectives

EXHIBITION
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Show Selection
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l Measurement

Develop Show Strategy
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Performance
Measurement
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Selecting the Right Show: How to select shows to reach your target

markets
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Visitor Breakdown by Business Nature
30
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20 [~
16%
15~
10%
10 [~
L H s
o |

Finished product Beauty —Wholesalers/  oEM/ODM  Retailers

Distributors/
manufacturers  salons Agents manufacturers

Hair Salons Others
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